
 

Croix, 19th April 2010 
 

COMMERCIAL REAL ESTATE 

Auchan and Immochan inaugurate their 300
th

 Shopping 

Centre 
 

The Auchan Group inaugurated their 300
th

 Shopping centre worldwide on the 8
th

 April last, in 

Zhenjiang, CHINA.  

It is China’s 36
th

 Shopping centre and is located in the Jiangsu province. It has 6,800 m² of GLA
1
 sales area, 

64 shops and a 10,145 m² Auchan hypermarket. 

 

 

 

 

 

 

 

 

 

The 300 shopping centres managed by Immochan  

are located in 3 regions worldwide: 

 

 

In 2009, Immochan created 92,000 m² of shop space 

and over the last 5 years 594,000 m² (35 % of their 

real estate stock). 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Press officers:  

Mot Compte Double Agency : Alexandra BREYNE / 03 20 74 95 23 / 06 30 81 90 17 / abreyne@motcomptedouble.fr 

Communication Auchan Group : François CATHALIFAUD / 01 58 65 08 10 / fcathalifaud@auchan.fr 

Communication Immochan : Assya GUETTAF / 03 20 81 68 00 / aguettaf@immochan.com 

                                                           
1
 GLA : Gross Leasing Area  

About the  AUCHAN GROUP 

Established in 1961, the Auchan Group is now the 11
th 

largest food retailing group worldwide. Operating in 

13 countries with 1,256 stores at 31 March 2010, it 

employs 243,000 people.  

It is organised into 4 core business areas:  

hypermarkets, supermarkets, banking and 

commercial real estate as well as an e-commerce 

division and a sector that encompasses the other 

businesses (Alinéa, Little Extra and Chronodrive). 

An independent Group, it is owned by the Mulliez 

Family Association (87%) and its co-workers (13%). 

The Group’s pre-tax turnover figure for 2009 is €39.7 

billion. 

www.groupe-auchan.com 

About IMMOCHAN, the Auchan Group Commercial Real Estate  

Founded in 1976, Immochan is now one of the leading 

European Shopping Centre Real Estate companies. Immochan 

has developed its expertise as a global operator in 4 main 

business areas: developing, marketing, operating and managing 

property. Their Corporate responsibility strategy guarantees 

sound and lasting programmes to its private and public 

partners.  

Today Immochan has 500 co-workers, manages 300 shopping 

centres in 11 countries, with 1.7m² of shopping malls 

representing over 12,000 retailer partners.  

True commercial and living spaces, friendly and professional, 

these “new generation” shopping centres strive to become their 

customers’ favourite shopping destination.  

www.immochan.com 
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